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Washington, DC 20530 ' To Registration Statement
' Pursuant to the Foreign Agents Reglstratron Act of 1938, as amended

) anacy Act Statement. The filing of this document is requlred by the Foreign Agents Registration Act of 1938, as amended 22 u. S C. § 611 ez seq., for the
purposes of registration under the Act and publlc disclosure. Provision of the information requested is mandatory, and failure to provrde this information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplementa] statement, exhibit, amendment, copy of informational materials or other document or information fi led with the - Attorney General under this Act is
a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit in Washington, DC. Statements
are also-available online at the Reglstratron Unit's webpage: http://www.fara.gov/. One copy of every such document, other than informational materials, is

- automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and copies-of any and all documents are routinely made available to other
agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to Congress on the
Adrhinistration of the Act which lists the names of all agents registered under the Act and the forelgn principals they represent. This report is available to the

- public in print and online at: http://www.fara.gov/.
Public Reportmg Burden. Public reporting burden for this collection of information is estlmated to average .49 hours per response, including the time for
reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information.

Send comments regardmg this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chief,
Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washmgton DC 20530 and to the Office of Informatlon

_ 'and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

 Furnish this exhibit for EACH foreign prmczpal listed i in an initial statement
and for EA CH addztzonal foreign prmczpal acqutred subsequently
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3, Indrcate whether your- forergn principal is one of the followmg

3. Name of foreign prmcrpal

m Foreign govemment
" [0 Foreign political party . L

. [ Foreign or domestic organization: If eithet; check one of the following:

O ‘Palrtner‘ship - : - 0O Committee
O Comporation . [ Voluntary group
_ I:l Avss'oeiatton N . | : " - Other ‘('spec'i'fy):v - ._
e }lj Individual- State nationality’ ’ '
v6 It the foreign prmcrpal 1safore1gn govemment state _ I . -
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7 If the forelgn principal is a forelgn polmcal party, state _ o
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'b) Name and title of official with whom :regi‘strant deals - . B ’ R

- a) Prmc1pal address

¢) Principal aim
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8. Ifthe foreign principal is not a foreign government or a foreign political party,

a) State the nature of the business or activity of this-foreign principal. »

b) Is this foreign principal

Supervised by a forexgn government, foreign pohtrcal party, or other forergn prrnmpal » . - Yes O No [
Owned bya forelgn government, foreign polmcal party, or other foreign prmc1pal - Yes [ No [

" Directed by a forergn govemment foreign polmcal party, or other foreign prmcxpal _ Yes I:l No O ,
' Controlled by a forergn govemment foreign pohtlcal party, or other foreign. prm01pal ) N Yes | No [
Financed by a foreign govemment, forexgn pohtlcel _party, or other foreign principal . Yes O No [J
R . 5 No O

" Subsidized in part by a"foreign government, foreign political party, or other foreign principal o ‘ Yes |

5 Explain fully all items answered "Ves in Tiem 8(b). (I addifional space is needed, a full insert page must be used.)

N/A

: 10 If the forelgn pnncrpal isan orgamzatlon and is not owned or controlled by a forergn govemment forelgn pohtrcal party or other forergn ’
' prmcxpal state who owns and coritrols it. . : . : ‘ :

N//& o ," o
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Washington, DC 20530 . ° o To Registration Statement
’ : Pursuant to the Foreign Agents Registration Act of 1938, .as amended

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral agreement with his
foreign principal, including all modifications of such agreements, or, where no contract exists; a full statement of all the circumstances by reason of which the
registrant is acting as an agent of a foreign principal. One original and two legible photocopies of this form shall be filed for each foreign principal named in

the registration statement and must be signed by or on behalf of the registrant.

Privacy Act Statement. The filing of this document is required by the Foreign Agents Reglstrauon Act of 1938, as amended 22U.S.C. § 611 et seq., for the
purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the Attomney General under this Act
is a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit in Washington, DC. Statements
. are also available online at the Registration Unit's webpage: hitp://www.fara.gov/. One copy of every such document, other than informational materials, is
automatxcally provided to the Secretary of State pursuant to Section 6(b) of the Act, and copies of any and all documents are routinely made available to other
agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to Congress onthe
‘Administration of the Act which lists the names of all agents registered under the Act and the forelgn principals they represent. This report is available to the

pubhc in print and online at: btip:/fwww fara.gov/. v .

-Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, mcludmg the time for
reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of
information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden

.to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, DC 20530; and to the Office of
Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1 Name of Registran DANIEL 5. EbaMN 2 Reglstratlon No
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3. Name of Foreign Principal
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Check Appropriate Boxes:

4. M The agreement between the reglstrant and the above-named foreign pr1nc1pal is a formal written contract. If this box is checked, attach
a copy of the contract to this exhibit. : . . _

5. . There is no formal written contract between the registrant and the foreign principal. The agreement with the above-named foreign
_principal has resulted from an exchange of correspondence.  If this box is checked, attach a copy of all pertment correspondence, including a

copy of any initial proposal which has been adopted by reference in such correspondence.

6. (1 The agreement or understandmg between thie regxstrant and the foreign principal is the result of neither a formal written contract nor an
exchange of correspondence between the parties. If this box is checked, give a complete descnptlon below of the terms and conditions of the .
oral agreement or understanding, its duration, the fees and expenses if any, to be received.

7. Describe fully the nature and method of performance of the above indicated agreement or understanding. » 7.
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8. Describe ﬁJl_ly the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal.
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9. Will the activities on behalf of the above foreign principal include political activities as defined in Section 1(0) of the ‘Act and in the
footnote below? Yes & . No I o : ‘ .

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced together with -
" the means to be employed to achieve this purpose.
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Footnote: Political activity as defined in Section 1(0) of the Act means any activity which the person éngaging in believes will, or that the person intends to, in any way influence

any agency or official of the Government of the United States or any section of the public within the United States with reference to formulating, adopting, or changing the
_domestic or foreign policies of the United States or with reference to the political or public interests, policies, or relations of a government of a foreign country or a foreign political - -

~ party.
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LETTER OF AGREEMENT ‘ Fer Edelman Use Only

November 17, 2008 GM:

Client Code:
. Projecf No(s).

Shaikha Al Neaimi
Critical National infrastructure Authority
62220 Abu Dhabi, UAE

Dear Shaikha Al Neaimi:

This letter constitutes the master services agreement (“Agree t") between Ctitical Nat:onal
Infrastructure Authority (“Client”) and Daniei J. Edelman, Inc., doing business as Edelman, (gc;iglmg_") ’
for the provision of services as set forth herein. The parties agree as fol lows: :

1. Services. Edelman shall perform those services ("Services”) set forth in each statement
of work ("SOW"} executed by the parties, a2 sample of which is attached hereto as Exhibit A. If Client
wants to expand the scope of the Services or wants additional services, Client and Edelman shall
mutually agree upon the additional services to be performed and the amount required to perform the
additional services and either amend the current SOW or execute a new SOW, as appropriate, Edalman
shall bill Client and Client shall pay Edelman for such addmonal services in accordanoe with the terms of

-this Agreement.

2, Gomgnsatlo

21, Budget. The total projected fees and expenses for the Semces ( Budget”), i
determined, are set forth in the SOW. The Budget pertains to Services only as set forth in the SOW and
is only for Services rendered by Edelman's New York office, unless specifically provided ctherwise herein.

N any activities entail services of other Edelman offices, divisions or affiliates, Client will pay for such
services at Edeiman’s then current time and material rates customary for such office location, practice

and titie.

22, Prepayment. Client shall pay Edelman a prepayment equal.to the professional
fees as set forth in the SOW prior to Edelman beginning or continuing to perform any Services. Edelman
shall apply such prepayment(s) to Client's paymen! obligations set forth in this Section 2.

. 2.3 Fee Billing. Edelman shall bill Client for its professmnal fegs according fo the
paymenl schedule set forth in the SOW.

24, Exgensos.

: {a) Out-of-pocket Expenses. Client shall reimburse Edelman for all out-of-pocket, third-
party vendor expenses incurred by Edelman in performing the Services. Such expenses include, but are
not limited lo, research services, media monitoring/clipping, production costs, overnight defivery,
messenger, cellular phone, and Blackberry charges and long distance and conferencing charges. Client
shall pay a ten percent (10%) service charge on all such expenses incurred and paid by Edelman. Client
may avoid the service charge by either 1) paying vendors directly ar 2) prepaying Edelman for such
expenses, Prepayment of expenses must be received by Edelman no later than fifteen (15) days after
ihie date of the Invoice setting forth such vendor expense; if payment is not received by Edelman within .
fifteen (15) days of the date of the invoice, the service charge will be imposed. Client shall be required fo
prepay Edelman or direct pay vendors for any individual expense equal to or greater than US$5,000.

(b) Travel Expenses. Client shall reimburse Edelman monthiy for all travel and/ or
-entertainment related expenses incurred by Edelman or its employees in performing the Services,

Page 1 of 13
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including, but not limited to, air travel, ground h'anspbrtatlon, ledging, meals, tips and wireless and long
N distance telephone calls. Such expenses are not subject to the 10% service charge.

I

{¢) Taxes. Client shall reimburse Edelman for all taxes, including, without limitation,
taxes on the sale or use of goods and services, value added taxes, and general services taxes. imposed
by any government or taxation authority, as a result of Edelman’s performance of the Services; provided,
however, that Client shall not be responsible for any taxes based solely on Edelman’s income.

(d) Internal Expenses. Client shall reimburse Edelman for expenses related to in-house
photocopying, iocal telephone calls (not long distance or phone card calls), facsimile use (including
related telephone charges), U.S. postage (other than mass mailings) that Edelman incurs on Client's
behalf, Client shall pay Edslman 2 monthly charge equal to six percent (6%) of Edelman's monthiy fess
as relmbursement for such expenses. Notwithstanding any provision to the contrary contained hereln,
Edelman shall not provide Client with an accounting or detail for such charge. v

(e) Rebates. Edelman shall not pass on to Client any rebate Edelman receives if such
rebate is based on Edelman s overall purchase volume and not a purchase specifically and solely for
Client's account . }

' {f) Legal Services: The costs of Edelman’s outside legal services incurred 1o approve
copy, deal with regulatory issues, arrange spokespersons, negotiate terms with vendors and suppliers
engaged on behalf of Client, and other matters dealing with the provision of services will be biilable to

" Client as a third party expense. Edelman shall provide for Client's prior approval, an estimate of legal
expenses to be incurred.

_ 25, Payment Except as otherwise provided herein, payments for the fees and
expenses described in this Section 2 are due and owing to Edelman on the invoice dates; provided,
however, that such’ payments shall not be deemed lale if received by Edelman within thirly (30) days of
such invoice dates, If payment is not received by Edelman within such period, Edeiman may assess and
Client agrees to pay a late payment charge at the rate of 1% per month (12% pes year) or the maximum
legal rate. If Client is more than thirty (30) days late in paying any invoice, Edelman may, in its sole
discretion, cease performing Services until Client hag paid all outstanding invoices. Edelman’s failure to
1ssue an invoice in a imely manner will not relieve Client of Client's obligation 1o pay the amounts due
pursuant to such invoice, but will postpone the due date accordingly. Restrictive endorsements or other
statements on checks accepted by Edelman shall be of no force or effect. To the extent that Client
disputes any invoice, Client must provide Edelman written notice of such dispute within thirty (30) days of
the invoice date, or Client shall waive any claim with respect to such invoice. ‘

2.6.  International Services, All amounts due under this Agreement shall be billed
and paid in US dollars. Edelman reserves the right to adjust the Budget if there is a variation in any
relevant currency exchange rate greater than twa percent (2%). Client, recognizing that Edefman is
obligated to pay out-of-pocket, third party vendor expenses and other costs in full in the local currency in
which they were incurred, shall reimburse Edelman if any shorifall ocours as a result of fluctuating
curency exchange rates. In such lnstances. Edelman will include an adjusm-nent in the next monthly .
invoice or render a separate anOlce

3. Indemnification.

31 Client represents and warrants that the materials and information if provides to
Ede]man are accurate and complete and that'it is the owner or licensee of all intellectual property rights
sufficient to enable Edelman to edit, reproduce and otherwise use, publish and distribute such materials
in performing Services for Client Client shall defend, indemnify and hold Edelman harmiess from and
-against any third-parly liabiliies, actions, claims. damages, judgments or expenses, in¢luding reasonable
attorneys’ fees and costs, (collectively “Claims"} that arise out of or relate to: (i) information, statements
or materials {including any Claims relating to intallechual property rights therein), prepared or provided by
Client, that Client directed Edelman to use or that were approved by Client, including. without limitation,
any Claims of mfnngement or misappropriation’ of copyright, trademark, patent, trade secret or other

" Page 20f13 ‘ - .
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infellectual property or proprietary right, infringement of the rights of privacy or publicity, or defamation or
- libel (i) product liability or death. personal injury or property damage arising out of, or relating to, Client's

acls or omissions -or Client's products services or equipment; and/or (iii) Client's negligence or willful
misconduct. .

3.2 Edelman shall defend, indemnify and hold Client harmless from and against any
Claims that arise out of, or relate to Edelrnan's gross negligence: or willful misconduct in performing the
Services under this Agreement. -

33 The indemnifying party's obligations under this Agreement are conditioned upon
() the other party’s giving prompt, written notice of a Claim; (i) the indemnifying party having sole controf
of the defense and settlerment of a Claim {provided that the indemnifying party may not settle any Claim in
a manner that would adversely affect the other party's rights, reputation or inferests without the other
party’s prior written consent, which shall not be unreasonably ‘withheld), and (i) the other party’s
cooperation with the indemnifying party, at the indemnitying party’s expense, in the defense and
settlement of the Claim, as .the indemnifying party may reasonably request The party seeking
indemnification shall have the right to participate in the defense thereof with oounSel of its choosing at its
OWn @xpense.
34  In addition, in malters in which Edelman is not an adverse party. Client shall pay
or reimburse Edelman for-2ll reasonable staff time, attorneys’ fees and expenses Edelman incurs in
relation to subpoenas, depositions, discovery demands and other inquiries in connection with suits,

proceedings, govemmental, legisiative or regulatory hearings, invesligations or other ¢ivil or criminal -

proceedlngs in which Client is a party, subject or target.
35 Thig Section shall survive termination o expiration of this Agreement.

4. Term. This Agreement shall commence effective as of November 17, 2008 and shall

continue through December 31, 2009. This Agreement shall automatically renew for subsequent one--

year terms unless terminated by elther party as provided herein.

5. . Termination. FEither party may terminate this Agreement or a parhcular SOwW for any

Qooe/o1a

reason by providing the other party with not less than sixty (60) days’ written notice. In addition, either .

party may terminate this Agreement upon ten (10) days’ written notice to the other party in the event of a
material breach of this Agreement (including non-payment of any invoice), If such breach is not corrected
by the other party within the ten-day period. Either party may immediately terminate this Agreement if the
other becomes insolvent; is unable to pay its debts as they mature; is the subject of a petition in
bankruplcy or of any other proceeding under bankruptcy, insolvency or similar laws; makes an
assignment for the benefit of creditors, or is named in, or its properly is subjected to, a suit for the
appointment of a receiver; or is dissalved or [iquidated. The respective rights ana duties of the parties
shall continue in full force and effect during the notice pefiod. Upon expiration or termination of this
Agreement, Client shall pay Edelman feas through the termination date and reimburse Edelman for
expanses incurred through the termination date. In addition, Client shall either assume fiability or pay
Edelman for non-cancelable expenses committed -to be incurred priar to the termination date.  This
Section shall survive termination or expiration of this Agreement,

If the ferm set forth in an SOW extends beyond the expiration or termination date of this

" Agreement, lhe terms of this Agresment shall extend automatically for such SOW until such SOW's

termination or expiration.

6. . Limitation of Liabilﬂ' . EDELMAN'S AGGREGATE LIABILITY ARISING OUT OF, OR

RELATING TO, THIS AGREEMENT (WHETHER IN CONTRACT, TORT OR OTHER LEGAL THEORY) -

SHALL NOT EXCEED THE AMOUNT OF FEES PAID BY CLIENT TO EDELMAN PURSUANT TO TH!IS
AGREEMENT. IN NO EVENT SHALL EDELMAN BE LIABLE TO CLIENT FOR ANY SPECIAL,

. CONSEQUENTIAL, PUNITIVE OR OTHER INDIRECT DAMAGES (INCLUDING, BUT NOT. LIMITED TO,

LOST REVENUES OR PROFITS), WHETHER OR NOT NOTIFIED OF SUCH DAMAGES, This Section
shall survive termination or expiration of this Agreement. )
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7. Contfidentiality. Each party will use reasonable efforts to keep confidential all
‘information and materials so designaled by the other party and to limit access to such information and
malerials to these with a need to know for purposes of performing this Agreement. Notwithstanding the
-foregoing, @ach party acknowledges that information and materials shall not be deemed confidential for
the purposes of this Agreement if such information and materials: (i) become publicly available through
no wrongful act or breach of any obligation of oonﬁdenbahty on the receiving party’s part; (i} are, at the

tima of disciosure, Jawfully known to the receiving party without restriction on disclosure; (iii) are '

independently developed or obtained by the receiving party without breach. of this Agreement; (iv) are

required to be disclosed by Iaw or appimble legal process; or (v) are authorized for release by the .

disclosing parly.

8. Intellectual ngem Unless specifically provuded for in the SOW and paid for by Client,

Edelman does not perform any searches, including but not limited to, trademark, copyright or patent
searches, to determine if materials prepared or provided by it, or any portion thereof, may infringe the
rights of any third party, and such searches and determinations are the responsibility of Client. Nothing in
this Agreement shall prohibit or prevent Edelman from using malteriais that are obtained from third parties

pursuant to limited licenses. -

Upon payment in. full of alf amounts due and owing Edelman with respect to the Services,
Edelman will, upon Client's request, assign all of ifs right, tille and interest, including ali of its copyright
and trademark righis, in the materials Edelman creates in connection with such Services; provided,
however, that Client shall obtain no ownership interest in (j) third party materlals, including without
limitation, stock pholography, (i) materials prepared by Edelman ptior to or outside the scope of this

- Agreement, even if customized for Client, and (jif) materials Edelman considers proprietary, including but

not limited to, media lists, media training guides, influencer lists, data bases, BrandCARE™ materizls and
proposals Edelman submits to Client that Client does not engage Edelman to implement. Upon Client's
request, and at Client's expense, Edelman shall use reasonable efforts to obtain from any third party any
and all assignments and releases necessary to grant Client the nghts of such third party This Section
shall survive termination or expiration of this Agraement.

0. Non-Solicitation of Emgloyees During the term of this Agreement and for one (1) year

after its termination, Client will not, without the written consent of Edeiman, knowingly solicit (either

directly or indirectly) ariy Edelman employee with whom Client came into contact during the petformance

of this Agreement, for the purpose of engaging such employee as an employee, ¢onsultant, agent or '

other independent contraictor. In the event Client does so solicit and employ or engage any person so

" employed by Edelman, Client shall pay Edeiman a fee equal to the. total amount of such employee's

annual cash and non-cash compensation as a reimbursement to Edelman of its recruitment and training
costs. This Section shall survive termination or expiration of this Agreement. :

10. - Choice of Law and Jurisdiction. This Agreement shall be construed in accordance

' with the laws of the State of lilinois, regardless of any conflict of law rules. Client hereby submits to the

exclusive jurisdiction of the federal and stale courts Ipcated in the State of Minois. This Section shall
survive termination or expiration of this Agreement. »

1. Attorneys’ Fees. In the event that any action or proceeding (including, without fimitation,

any altemative dispute resolution mechanism agreed to by the parties) is brought In connection with this .

Agreement, the prevailing party shall be entitled lo recover its costs and reasonable attorneys’ fees. This
section shall survive termination or expiration of this Agreement. .

12.  Assglanment. Neither party may -assign this Agreement or any rights or abligations '

hereunder, whether directly or indirectly, without the prior written consent of the other party, provided,
however, that Edelman may elect to engage subcontractors in connection with the performance -of its

Services hereunder. .

13. = Force Majeure. Neither party shall be liable to the other for any delay or failure in .
performance hereunder due to causes which are beyond the reasonable control of the party unable to
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perform; except for the failure to pay any amounts due hereunder. If a force majeure euem remains in
effect for mate than thirty days, the other party may terminate the affected SOW. - .

. . 4. Natice Except as otherwise provided herein, all notices that either padty.is requued or
may desire to give’ the oiter party heceunder shall be In wiiting and shall be sufficiently given i {})
' deliverad in person, {i) 'sant,by registered or certifiad mai, either postage prepaid, *(i) sent by ‘prepaid

overnight courier; {iv) trangmitted by facsimile, upon receipt of a confimmation of teceipt, of {v) transmitted

- by z-mail when recaived and opened. All such netices shall be addressed to each party as follows:

If to Edelman: Hadley Harr!s ' : ‘ o
‘ C : Senior Acezunt Supervisar " )
[Daniel J. Edeiman, Inc.
1500 Broadway
1 New York, NY 10036

i

. . K ' Tel: 2?2—?0¢-4421

L ’ : i : ,Facsnmile 212-39’1-8359

: _ " : E-rmdll: hadiey. haris@edelman.com

: Withacopyto: . - _ Office of the General Counsel
<o ' Daniel J, Edelman, nc.

S I }.200 East Randoiph Drive, 32nd: Flaor
A I . Chicagay L 60601
o . S Facsirmile: 312.257.6990
E-mafl. shan.bhati@edeiman.com &
pter,petros@edeiman.com.

‘Shaikhs Al Negim|
Critlcal National lnﬂ'astmchue Authonty
62220 Abu Dhati, UAE

. | | | Tai: +6712 4489999
: b . " | Fecoimil; +9712 B159615
a ' s E-maik salnammt@mm ae

15. . w Section headings contamed herein are so{eJy ror cohvenience and:
are not in any sehze o be given weight in the construction of this Agreement.

i 1e.~ : :ucounm@am. This Agreement and any SOW hereundet may .be executed i1 tw:: or
more Gounterparts ear.:h of which will be deemed an original for purposes of this Agreement orthe SOW

17 cOmgHance with Laws. Client shall comply wilh, and bem oompllam:e with, all
applimb[e federat, st:ate and mumcxpal statutes, laws, ordinances and regulations, Induding, wimout
limtation, hoss. ralahng 40 privacy, security, environment, Occupational Safaty antd’ Heaﬁh Admmistratmn.
lehor 5t3ndards and ahy pemms licenses and cenifications Cliant is required-to. have

This Agre:emant. along with any.and all SQWS axhibits and :

isingle-agreerent, as well ag the entire agreement with.respect .to the. subject
3-anly prior. or contemporanggus, agraemanbbehween the parties. whedher written -
; the sobject iatter hereof, and may ‘e, modified of- amended only by 3 wrifing
o .'signed by lhe party tO be chargad, - ; . K !

ul [
h n‘

TrigLEr

'y K

BRI T Yaur sagrxattjré b&tow confiris that you as an authonzed mpmsan{ahve of Cliant entef Imo this
Agreemem on; hehalf of Cirent , .

RN s .

. . s H
P 3 - . - . e PPIT Y
o S . .. . . Vet !
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Sincerely, .
 Danie! J, Edejman, Iné: :
ACCEPTED AND/AGREED TOON THISAL DAY OF FE B, 2008, - '
CriticalRational InfeastructurgAuthority DANIEL J. EDELMAN, !Nc
. ) . (P - : o
. By e e By W /l/ o . .if';:
" Prinfed Name %mﬁ;&}.mia\\n PR, ' ' «
f-\ N w\\j PN ™™ printed Name; _ &hn; D@” !
e ‘ L //ﬁ/. co
c : Te: e ,,-".j - .
B T y/' - REg A
\"\c--\t" m ‘a-n . o D SRR
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EXHIBITA -

STATEMENT OF WORK #1 (SOW #1)
D Survicasi

' Edelman shall perform the following Services:

Mnmagmg and Malaﬁals Development and Vendor Stakeholder Communications
Y

Develop compelling messages that resonate both emotionally and rationally to explain the

partners. Develop all internal.and external collateral materials for the Academy, which:can be
used for IDEX, the publlc annouricement and beyond, mcludIng

o Academy baclq:;founder
o Internat Q&A document,
) - o General talking points on the Academy
) Co o Core blos (4-5)

Devdap ?emplate for monthlylbnmonth ly email communication with ‘(endor Slakehblders to
keep them informed of the Academy s progress and sustain thexr |nterest

Branding and Visu:al ldantity

Develop 23 vlsuaI :denﬁty brand, name and branding guidelines for the Academy that showcase the
" unique and- ﬁrst-fateiram:ng faciity and position the Académy on a global scale. Tha faur~phased
approagh will inclidd; -
 “Brand positioning -- through a facifitated workshap with the senior managemm team, the
.. brand pogitioning wilt be defined. The objectives of this workshop inglude:
o Developing the vigion. and mission

:» Developing a clear understanding of the key messages the Amdamy hopes to
_ communicate and to whom — the audiences
o ' Establishing the Academy's unique sslling points
.. o Developing a short statemant highlighting the desired msrket space ang
demonstrating haow you will own that territary, a5 well as the nrand emnoe

:::fa_sisma/saa/waﬂ

Nammg based on the strategic brand- Framework, we will generafe several patent{al names
" for the brand that have undergene due diligence in terms of top-iine lmgmsﬁm screenmg and
domain name searches (bademacking to be covered by the client),,

. Visiigt udenbty following agreemeént on-'one hame, we will develop three wsual oonoepts .
. which bring the brand to Iife irr ditférent ways and explore différent routes in whu:h ynur 2
identity might stand out. Working with the. Academy, we will pHoritlse tha concepts o select a
Z::fmed Toute which we will then visuanse on up 1o three stationery apphcations such as

nmduaemaster arlwork of the loge,
o . Brafid guidelines = ronowmgappm%mw 115 soré brand ndenﬂty,, we would *then pmduca
L .Sfmpié look and fee! brend guidermm wvemg C

......

“'J( Yl

- @ Coze e/emems FAIDRN: TN

»  Comredt uéﬁ sgip,g tid posmpmng of the logoy:
*  Clgar space and lmum ‘slze

“ Page 70f 13
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«  Corporate colour palette - primary and secondary colours

= Typography
= Use of imagery

o Select application examples — up (0 four examp!es

= Stationery
¢ PawerPoint
- Slgnage .

« " Brochure — A4 brochure including fmnt cover and one inside spread .
" (NB. Full brochure dasign to ba costed ssparately if required)
+  Website
. (NB. Full website design and pmgmmmlng lo be costed separalely if
required) :

Developing and Managing Public Announcement (tentatively scheduled for late Aprilicarly May)
Develop and manage the two-day Academy announcement strategy end supporting activities
+ Develop the program for the announcement event
¢ Work with vendor stakeholders to identify invitees and participants in roundtables
+ Help identify a vendor to develop and manage the announcement event and present CNIA
with three options {including local vendors)
= Oversee the event management company to ensure that everythnng is running smoothly
» -Develop and distribute save-the-dates and invitations
s Draft and develop media materals (0.9. advisory, press release, elc) and transiate into
Arabic
« Develop the media strategy and supporting storylines to pitch
» [dentify appropriate media contacts to invite to the announcement event
» Drive in-pérson media attendance
o Prepare all spokespeople for the Academy by providing media training and lallored materials, .
including:
~ o Talking points
o Speeches (3-3)
o Key messages for roundtable moderators
¢ Run-of-show
1f agreed upon, work with the event management company to develop a video for the
announcement event

‘Communications and Marketmg Plan .
» Develop a formal communication and marketmg plan to raise public awareness and support

for the Academy's mission and activities through a muiti-channel communications and -
marketing carnpaign that targets potential customers, the media and other influencers.

+ The main deliverable will be an actionable communications and marketing plan (to be
lmplemented post-announcement), which will reflect the ﬁndmgs of the market research study
and include the following elements: :

o Fonnal setting of communication and markenng objectives

o Refinement and/or addition of key. messages and proof points

o Identificalion of high-priority audiences and the development of a targeted influencer
' and media database .

Page 8 of 13
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QOutreach tactics for personalized outreach to influencers (e.g. policy makers,
business leaders, academia, etc.) as well as broad-based gutreach to the general

public
Recommendations for leveraging third-party advocales_

Recammended themes, outlines and outiets for new content, inellectual capital
and/or materials (e.g. op-eds, white papers, collateral materials)

Development of speakers bureau including 'den'nfymg proactnve and reactive
speaking opportunilies. - .

Reccomendation for a global trade shaw and exposntion plan

Story angles and corresponding media targets _ v
Specific content and site map recommendations for an Acadermny Web site

December 15, 2008 and shall continue until May 15, 2009.

Page 9.0f 13
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Budget
Professional Fee

Edelman shall bill the Client monthly project fees. The invoice shall include hourly professionai fees. not 1

to exceed the agreed-upon total budget, as well as OOP expenses. The Project and Retainer Fees shall
compensate Edelman for performance of the Services during such period. Edelman shall .not be

obligated to provide Client with houriy bming detail.

December 15, 2008 through April 30, 2009
Messaging and Materials Development and Vendor Stakeholder Gommunications = US$95 000-

("Project Fee")

January 1, 2009 through March 1, 2009
Branding and Visual Identity. = US$80,300 ("Project Fee") -

December 1, 2008 through May 8, 2009
Developing and Managing Public Announcement = US$150 000 ("Project Fee")

» Additicnal outreach in'target markets (e.g. Japan, France, Brazil) = USS1O Doulmarket
("Project Fee")

¢« Seaparate out-of-pocket fees will be incurred for an event management_ vendor

- December 15, 2008 through May 15, 2008

Communications and Marketing Plan = US$45,000 ("Project Fea")

Out-of-Pocket Expenses

In addition, Edelman shall also bill Client:for out-of- -pocket costs including a 10% service charge {service
charge does not apply to Edelman travel and entertainment expenses), plus & 6% administrative charge
for internal expenses refated to in-house photocopying, local telephone calls (not long distance or phone
card calls), facsimile use (including refated telephone charges), U.S. postage (other than mass mailings)
that Edelman incurs on Client's behalf. Notwithstanding any provision to the contrary contained herein,

‘Edelman shall not provide Client with an accounting or detail for such charge.

All amounts due under this Agreement shall be billed and paid in US dollars.

Page 10 of 13
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EXHIBIT B

Sample Statement of Work for Ongoing Retainer
May 15, 2009-December 31, 2009

Upon compietion of Statement of Work #1, Edelman and client shall agree to in writing, an ongoing

monthly retainer, effeclive May 16, 2009 mrgugh December 31, 2009. Although the monlhly retainer

activities are to be determined, we have provided several budget options, which highiight Edelman’s level
of service at each rate. At this paint, the Academy will not be contractually committed to selecting one of

these options. This can be discussed further and determined at a later date.

Below arg several retainer budget options that will cover the execuu'on of communications activities
outlined in the strategic communications plan that Edelman develops and is agreed fo by CNIA. The
activities listed below provide examples of ongoing work, and are subject 1o review and approval.

- Option #1 — $35,000 monthly retainer

Examples of support Edelman would provide include:

Ongoing strategic counsel
Refinement and/ar addilion of key messages and proof points
Activation of Academy spokespeopls and the coordination of message and media training

Qutreach activities for personalized outreach to influencers (e.g. policy makers, business leaders,

academia, elc.) as well as broad-based oufreach to the general public
Leveraging third-party advocates using multiple channels
Development of story angles and media outreach

Option #2 ;SSQ.OOO monthly retainer

Examples of support Edelman would provide include:

Ongoing strategic counse!
Refinement and/or addition of key messages and proof points
Activation of Academy spokespecple and the coardination of message and media training

" Qutreach activities for personalized outreach to influencers (e.g. policy makers, business leaders,
- academia, gic.) as well 35 broad-based outreach to the general public

Leveraging third-party advocates using multiple channels

Development of themes, outlines and outlets for new content, intellectual capital and/or materials -

(e.g. Op-Eds, white papers, collateral material) and manage their production
Development of speakers’ burgaus N

£-12 month calendar of primary and secondary news pegs )
Development of story angles and media outreach

Option #3 - $75,000 monthly retainer

~ Examples of support Edelman would provide include:

Onguing strategic counsel

Refinement and/or addition of key messages and proof points’

Activatioh of Academy spokespeople and the caardination of message and media training
Outreach activitles for personalized outreach to influencers (e.g. policy makers, business leaders,
academia, etc) as well as broad-based outreach to the general public

Identification of independent endorsers and surregates

Leverage third-party advocates using muttiple channels

Development of themes, outlines and outlets for new content; intefiectua capital andlor matarials
(e.g. Op-Eds, while papers, collateral material) and manage their productlon

Development of speakers’ bureau _

8-12 month calendar of primary and secondary news pegs

Development of story angles and media outreach

Development and execution of the Academy’s presance at specific trade shows and exhibitions
Development of Creative Brief for advertlsmg campalgn

Page 12 of 13

@o13/014



03/04/2009 WED 20:59 FAX 2127040230

+ Development of specific content and site map for Academy Web site:
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